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Tiém luc ciia mdt thi truong 16m vé tiéu ding thity san
Big market of seafood consumption

phai ngon
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Tiém néng phat trién lon/
Great potential development

Chi s6 tiéu dung lén/
Large consumer index

Thuy san chiém ty 18 tiéu dung Ién/
Seafood consumption 19%

Source: National Bureau of Statistics of the People’s Republic of China http://www.stats.gov.cn/tjsj/zxfb/201502/t20150226_68' .htmh
Sunchen, Wang Jianguo, Zhang Haiqing.Comparative Analysis of Big City Residents’Consumption Level and Consumption Characteristics of Aquatic
Products in China[F].2015,31(8):86-92
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% Qudc gia c6 nén vin héa 4m thye phong phi
+ Country with the rich variety of different ethnic cuisines

A
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% Tiéu thu ca chiém ty trong cao nhit trong tong tiéu thu
thiy sin
+ High fish consumption of total seafood consumption

Triéu tan/ millions metric ton
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S6 liéu nhap khau thiy sin ciia Trung Quéc

China imports of seafood

DPon vi/Unit : ty USD/billion USD

Nam/Year 2012 2013 2014
Tri gid nhap

khau/Import value 5.49 5.99 6.58

(Source: China National Bureau of Statistics)

> Nhiing nim gin day Trung Qudc tiéu thu ngay cang nhiéu thity san va nhiéu cong ty
Trung Quéc trudc ddy xuat khau thiy sin da chuyén sang nhap khiu thity san dé cung
cép cho thi truong ndi dia Trung Quéc.
China has recently consumed increasing imported seafood. Many companies who used
to export seafood have switched to import to meet the domestic demand.
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% Céc san phiam c4 tra phd bién tai thj trwong Trung Qubc
+«+ Popular pangasius fish products in the China

a.Fillets skin off b. Fillets skin on

F N

www.vinhhoan.com.vn
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% Cac thwe don ca tra phd bién tai Trung Quéc
+ How Chinese eat Pangasius
b. Cé fillet néu ot/ c. Ci fillet ndu giAm/Fish
Fish fillet in hot chili pot fillets pickled
— — TRAORIDO0 05Ty
<4 g ey

a. Lau/Hot- pot
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% Céc san phim gi4 tri gia ting va phu phim
+¢ Value Added Products and By Products

v" Co hoi gia tang gid tri phu pham cho cdc nha mdy Viét Nam do ngudi Trung Qudc
thich an céc san phém nhu vi ¢4, bao ti c4, bong bong c4, cd vién, . . .

v" Chinese people like fish fin, stomach, bladder, belly, fish ball, for which factoties in
Vietnam can supply their fish by-products.

&\

&

¥ Nhip song cong nghiép lam nhu ciu vé cic san pham ché bién sin tai cc thanh phé
16n cua Trung Quoc ngay cang gia tang.

v" The demand of ready to eat and ready to cook products is increasing in big cities of
China.
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0 Chqa hiéu hét vé nhu cu thi truong va cic quy dinh ctia nha nudc Trung
Quoc;

* Lack of understanding about the market demands and regulations in China;

+ Khong canh tranh cong bang do ¢6 hang bién mau;

» Unfair competition caused by border trade;

* Nguoi tiéu dung chua nhén dién cao;

¢ Low awareness;

+ Canh tranh chu yéu bang gid va chét luong thap;

* Competition by low prices and quality;

* Kho quan 1y khau thanh todn;

¢ Receivables;

+  (C6 thé bi anh hudng boi quan hé ngoai giao hai nudc;

* Political impact;

* Thi truong chua on dinh;

¢ Unstable market
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CHIEN LUQC/STRATEGIES
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% Tim hiéu vé dia diém #n udng ciia ngwoi tiéu dang
+«¢+ Understand food eating places of the market

Unkts: % Dia diém 4n udng tai Trung Qubc/
Eating places in China
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< Tim hiéu vé dia diém mua thiy san cia ngudi tiéu ding
+¢ Understand seafood buying places of the market

Units: % Dia diém mua thuy san & Trung Quoc/

Seafood buying places in China
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Tir d6 xac dinh dwgc kénh phéan phéi/Sell to the right distribution channel
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Restaurant

» Chia Khéa cua sy thanh cong/ The key to success
+  Xay dung thuong hiéu san pham va phat trién thi truong bén vimg.
* Build the brand and sustainably develope the market.
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Thank you!




